RRBM UNIVERSITY, ALWAR

Three Years Bachelor of Arts

(GARMENT PRODUCTION & EXPORT MANAGEMENT)
CREDIT-BASED SEMESTER SYSTEM

SEMESTER — II1

Course Code Course Title Course Type L|T|P|Credit
GPM-51 Introduction to Fashion Discipline 41010 4
T- 105 Designing and Marketing Centric Core
Theory (Major/Minor)
GPM-51 Clothing Construction Discipline 004 2
P-105 Practical Centric Core
(Major/Minor)
TOTAL 6
CORE COURSE 1
Code of the Title of the Course Level of Course Credits of course
Course
. . 5 4
GPM-51T- 105 | Introduction to Fashion
Designing and Marketing
Theory
. . 5 2
GPM-51 Clothing Construction
P- 105 Practical
Type of Course Delivery Type of the Course
Major Theory- Lecture, Sixty Lectures including
diagnostic and formative assessments -
during lecture hours
Practical- Laboratory work and field
visits.




Type of Course Delivery Type of the Course

Major/Minor Theory- Lecture, Sixty Lecture including diagnostic and
formative assessments - during lecture hours
Practical- Laboratory work and field visits.

Prerequisites Central Board of Secondary Education or equivalent.
Objectives of the * To Understand the fashion terminology, sources, cycle,
Course (Theory) forecasting and factors affecting

* To know about the fashion designers, history of garments,
traditional costumes

* To Develop the understanding of elements of marketing,
and different documents of international trade.

Objectives of the * Develop skill in understanding all stitching techniques.
Course (Practical) * Develop expertise in basic and traditional embroidery which

gives creative, decorative and ornamental effect on dress

SEMESTER I
THEORY

GPM -51T-105- (INTRODUCTION TO FASHION AND MARKETING)
Theory Credit- 4 60 Hours

Max. Marks: 20+80 marks Min. Pass Marks: 8+32 marks

UNIT-I
INTRODUCTION TO FASHION

1. Fashion terminology, sources of fashion,

2. Factors influencing fashion: Social, Economic, Legal, Technical, Environmental,
Physical, Psychological, Consumer Opinion, Factors Retarding Fashion



3. Fashion forecasting: steps, importance, Impact of digitalization on fashion
forecasting, types

4. Fashion Cycle: Concept, Steps, length of fashion cycle
5. Indian and International fashion designers (five each).

6. Sociological and psychological significance of clothing.

UNIT- I
TRADITIONAL COSTUMES

1. Study of traditional costumes of various regions of India:Jammu and Kashmir,
Himachal,Punjab,Rajasthan, Haryana, Gujarat,Maharashtra, West
Bengal,Assam,Eastern States, Madhya Pradesh, Bihar, Karnataka, Kerala, Tamil Nadu,
Andhra Pradesh.

2. History of costumes of Indian civilization:

@ Vedic Period
@® Maurya Period
@ Gupta Period

o Mughal Period

@ British Period (Pre independence)
@ Modern Period (Post Independence)

3. Brief knowledge of world costumes: French, Greek, European

UNIT-III
ELEMENTS OF MARKETING

1.Market : Meaning, Need, Classification of market on the basis of Geography, Time,
Volume of Business, nature of product, consumption, competition, sellers position,
transaction, regulation, characteristics of market.

2. Market survey: Concept, Objectives, and Advantages, market survey templates
Types, Suggestion and Preparation of a market research questionnaire.

3. Elements of cost: Direct, Indirect elements of Material, labor and other expenses.



4. Elementary knowledge of working capital: definition, factors affecting working
capital, importance, types, operating cycle.

5. Sources of finance: Based on time period, Based on ownership and control, Based
on source of generation

UNIT- IV
DOCUMENTS IN FOREIGN TRADE

1. Methods of payment in foreign trade: Concept, Methods: Open account,
Consignment, Cash-in-Advance, letter of credit, Bank collection with their pros and cons

2. Bill of Exchange in export business: Concept, characteristics, Types:
Documentary bill of exchange, Demand bill, Usance bill, Inland bills, Clean bill, Foreign
bills, Accommodation bill, Supply bills, Fictitious Bill, Hundis, Advantages,
Disadvantages, Format,

3..Insurance: Concept, Working, Benefits, types: Life insurance, Term Life Insurance,
Health insurance, Automobile Insurance, Education Insurance, Home insurance, Unit-
Linked Insurance Plans, Endowment Plans, Retirement insurance, Whole Life

Insurance, Insurance Plans for Children, Insurance Components, Key Features of
Insurance, Tax Benefits of Insurance

4. Letter of credit: Definition, Characteristics, Contents, Types

PRACTICAL
SEMESTER -1l

Practical Credit -2 30 Practical (2 hours each)

GPM- 5IP- 105- (CLOTHING CONSTRUCTION)
1. Pattern making:
i) Adult and Child’s basic block and sleeve block.

ii) Sleeve Variations: Slash and Spread method-Puff, Bell, Lego mutton, Bishops
sleeves.

iii). Sleeve bodice Combination: Magyar, Raglan, Dolman sleeves.

iv) Different types of collars.



v.) Different types of yokes.
2. Stitching of each sleeve, collar, and yokes on the bodice block.

3. Fashion designing (5 each) on sheet: baby frocks, A-line frocks, Rompers, Sun suits,
Skirts and Tops, Shirts with Shorts.

Scheme of Examination —

* Total Marks: 50 marks

* Major: 20 marks

* Minor -I: 10 marks

* Minor - lI: 10 marks

* Internal and Record - 10 marks

Learning Outcome of the Course —

After studying the subject, the student will possess the basic knowledgeHistory of
costumes, Different types of Indian and international costumes, Elements of marketing
and documents used in marketing.

Suggested books and reference including links to e-resources —

e Business organization- sahitya bhawan publication

e Vyavsayik sangathan evam prabandhan- Bhushan Agarwal sultan Chandra and
Company

e \yavsayik sangathan- Naulakha

e Bharat ki paramparagat kashidakari -Shrimati Santosh bhartiya.

o T Td el : 3T ] Ao, ST IRH [ear
o aRene 3TAgTH & 3egfateh ST ofeh: ST TRHA [CT, ST ] el

pprod ||
<Y

eI FEe- 4 60 B
fAHAH 3: 20480 IF

wgeAdH 3T 37F: 8+32 3F

GPM -51T- 105- (th2reT 31X #ATHTEaT 1 aR=M



1. thereT ersergelt, haret & @1,

2. %ereT T geTfaT Y AT FRe: WIATTSTh, 1T, Flefsil, dehotleh, TATa0T, AR,
AAd AT, 3THTFAT T, Hhard i AT HI arel RS

3. WereT aTTAT: TRUT, Hecd, heleT YaTeTHTeT I fSToTeelleor 1 YaiTd, JehR

4. $ereT Th: TTYROT, TROT, hareT ITeh &Y oa1s

5. AT 3R 37T there f3arsa R (9l & gr |

6. hISI T FATSTATEAT IR AAId ATfeieh Agcd|
Fhrs- 11
RYRF ST

1. R F e a3t i qRaRE dereqr &7 sreawer: 5o 3N HeAR, BAT, T,
TSTEAT, gRITOT, ISRI, HERTSE, IREH ST, I HH, Idi T, AT 9, 9ER, Feiieh,

e, ATHIATS, 3L TS|

2. AT T Y s 7 gfera:

o I3 w1
® T 1T
® H T

® T[T FHTA



o forfesr wrer (Fad=rar & Ug)

® e FHT (FFTAT % d1%)

3. fareT dersyeT 1 WA ATT: th, ek, Iy

sH1s- I
BavraT & acg

1. FTSIR: 372, 3TARFhT, 31Tl o TR T ST T G 1ehI0T, HAL, SATIR T ATHT, 341G
hT Sh e, @, Ffcreae, fashelr s FEufd, dlereT, fafaraeteT, SToR &7 faQivarT |

2. TSR WHETOT: {TELROT, 36827 3 o189, ST FI&TUT FTITH YR, FeiTd A 1o’
3THET FREATA I AR |

3. AT & ded: I, A1 3R 3T @at & UcdeT, 39T dcd|

4. Frdrefter gait o1 SrAfHe AATeT: TREATST, IR Goil sl FHITAT it aTel e, Hgca,

YR, TRATAT Iah |

5. a9 & @ THAT 3G & 3R W), 1A 3R [FTF0T & 3R ), 3916 & Jid &
MR WX

gHIS- IV
Beeft saraR 7 cFaas



1. fadelt AT & sperarer & qdish: LR, TRYeh: Yo T, Al HSTeTl, T wTehe;, FOT
U, S arg 3R 37 e 3R fager

2. foraTa sggu # RAAT 03 39uRon, [AVAT, JR: daen _faaAT 97, A6 97,
39T 9, AN foel, Faees e, fagely e, rrara forer, 3maft foer, reafees foer, g2,
GIERIGRCIER

3.9 T: 3TUROM, H1Y, T3, ThR: Sided ST, QAT Siidel ST, TGS 1T, 3eAese
ST, R <A, 376 ST, Ffoie-Toiers AT Aiste, Setaeat Trste, Aarferg e AT, H9oT siae
STAT, St & T AT IYsteT, AT aeeh, AT 6 7T [AATATT, ST & T ofrer

4. FOT I GRS, [FAYATT, favzr-a¢q, YR |

10 T D
BAEX - 111

IFewa T -2 30 YHfFehd (T3S 2 €©e)
GPM- 5IP- 105- (@& farATom)

1. Yoot T

i) TEER 3R T T Il Selleh 3 Felld selleh|

i) Tolrg aRwereT: Torer 31K Ts [[If-uw, 9, 9 A, [9T Toied |

iii). Tolg A2 FITEFA2IT: FAIIR, ITeATeT, STl Toled |
iv) AT YR & FieT|

v.) AT op & Alah |



2. 13T selleh T T Tollg, el 3R s I AT |

5. 2ffe TR e FSATS AT (Fcdeh 5): ST Shieh, T-ellSeT Shieh, UFT, el T, Fohe 3R 1T, ATEH
& Ty A<

q1&1r Y IrsretT -

» el 3(eh: 50 3Tk

- T: 20 37
-Fl'%r-lzloﬁiﬁ

- o1 - 11: 10 37k

« 3R 3R 31T - 10 3H

UTSIHA & W@t & TR

T &7 31eaTT FXe & 16, T A2 H1 ST, et TR & AR 3R e
aRIET, fqUuTel & dea 3R qUure & 3UNT fhT ST aTel e&dTdeil T iAATEr #eT e
S|

§-ramers & B TR TS TS e S W -

o IIAIRIT HIToT- AlfecT HIT TehIIT
o SUITHIRAH TS Td JeTeled- 30T 3Tl Fodled TGl TS HYeA!

o TS HISaT- il

o I ol THORTeTd sheflarehRT - AT HAY HRAT

o TEF UG thereT: ST, ] I[eT, ST, TRA [eeT

o TG A 3MEIfeieh STSTR ceh: ST, IR I, BT, F] el




RRBM UNIVERSITY, ALWAR

Three Years Bachelor of Arts

(GARMENT PRODUCTION & EXPORT MANAGEMENT)
CREDIT-BASED SEMESTER SYSTEM

SEMESTER -1V

Course Code Course Title | Course Type L|T|P|Credit
GPM-51 Fashion Designing Discipline 41(010]| 4

.| Centric Core
T-106 and Entrepreneurship

(Major/Minor)
(Theory)

GPM-51 Apparel Designing Discipline 0101412
P-106 (Practical) Centric Core

(Major/Minor)

TOTAL

CORE COURSE I

Code of the | Title of the Course Level of Course Credits of course
Course
GPM-51 Fashion Designing 5 4
T- 106 and Entrepreneurship
(Theory)
GPM-51 Apparel Designing 5 2
P- 106 (Practical)
Type of Course Delivery Type of the Course
Major Theory- Lecture, Sixty Lectures including
diagnostic and formative assessments - during
lecture hours
Practical- Laboratory work and field visits.




Type of Course Delivery Type of the Course

Major/Minor Theory- Lecture, Sixty Lecture including diagnostic and
formative assessments - during lecture hours
Practical- Laboratory work and field visits.

Objectives of the » To Understand the classification, elements and principle of
Course (Theory) design.
*+ To know about the different color schemes, layout of
design, fitting problems and remedy.
* To Develop the understanding of readymade garment
industries and entrepreneur and entrepreneurship
classification and traits

Objectives of the * Develop skill in understanding all stitching techniques.
Course (Practical) * Develop expertise in basic and traditional embroidery which

gives creative, decorative and ornamental effect on dress

SEMESTER IV
THEORY
Theory Credit- 4 60 Hours
GPM -51T- 106-
Max. Marks: 20+80 marks Min. Pass Marks: 8+32 marks

Syllabus - (FASHION DESIGNING AND ENTREPRENEURSHIP)

UNIT- |
DESIGN

1. Classification of design -Definition of Design, Structural and Decorative Designs

2. Elements-:
e Line- Vertical,Horizontal, Diagonal and Floral
e Color and color schemes, psychological effects of color on clothes.
e Texture
e Form
3. Principles of design.
e Balance - Formal and Informal
e Rhythm- Gradation, Radiation, Variation



e Emphasis (Focal Point)
e Proportion
e Harmony
4. Layout of design of fabric in cutting- floral, checks, plaids, lines.

UNIT- I
TECHNIQUES IN PATTERN MAKING

1. Eight Head theory- Principles- Eight Head Figure, Croquis Figure- 9-/%, 10- V2, 11- %

2. Pattern making techniques -
e Drafting,
e Draping,
e Flat Pattern- Paper pattern, Commercial Pattern
e Grading
3. Fitting-Elements of Fitting
e Grain
o Set
e Line
e Balance
e Ease
4.Factors/ Calculation to be considered while fitting
e Shoulders
Bust/Chest
Neck
Collar
Arms Eye
Sleeves
Waist
Hips
Crotch
5. Methods of Fitting, Common Fitting problems.

UNIT- 1l
READY MADE GARMENT INDUSTRY

1. History of the ready-made garment industry. Origin, Advantages, Disadvantages,
History, Problems and prospects in the global market, Market Segmentation,
challenges.



2. Branded vs. unbranded market: Concept, Tactics to start ideal branding,
Importance, components of good brand, Market level of fashion brands, Difference
between branded and unbranded garments.

3. Global Apparel brands: For Men, Women and Children

4. Garment Export: Global Places, Types, Amount

UNIT- IV
ENTREPRENEURSHIP

1. Entrepreneurship: Concept, Meaning, Definition, Nature Characteristics,
2. Entrepreneur: Characteristics, Attributes, Functions, Entrepreneurial Process, Role

3. Types of Entrepreneurship: Classification, Start-up versus Corporate
Entrepreneurship

4. Government Encouragement to entrepreneurship: Need, importance of
government help and encouragement to entrepreneurs, various types and forms.

Practical
SEMESTER -1V

Practical Credit -2 30 Practical (2 hours each)

GPM- 5IP- 106- (APPAREL DESIGNING)

1. Colour wheel and colour scheme.-Monochromatic,Analogous, Complementary, Split
Complementary, Triad. Cool and Warm, Neutral ColoursColours, Hue scale

2. Introduction to eight head theory and stick figure 9.5", 10.5".
3. Developing an adult croquis from block Figures.

4. Draping of garments on croquis (at least 8 sheets) using different colors schemes
and occasions.



5. Redesigning of Old Garment:

i) Consider factors such as: money, creativity, individuality, skills, needs,
ii). piecing or patchwork

iii). Use of special fabric.

iv) Use of decorative embroideries

v) Trims

vi) Paints and dyes

6. Preparation of a portfolio.

7. Introduction of fashion designing in fashion shows.
Scheme of Examination —

» Total Marks: 50 marks

* Major: 20 marks

* Minor -I: 10 marks

* Minor - lI: 10 marks

* Internal and Record - 10 marks

Learning Outcome of the Course —

After studying the subject, the student will possess the basic knowledge of fashion
designing, elements and principles of designs along with various techniques used in
pattern making. A brief knowledge of readymade garment industry and
entrepreneurship is also provided to the students.

Suggested books and reference including links to e-resources —

e Business organization- sahitya bhawan publication

Vyavsayik sangathan evam prabandhan- Bhushan Agarwal sultan Chandra and
company

e \/yavsayik sangathan- Naulakha

e Bharat ki paramparagat kashidakari -Shrimati Santosh bhartiya.
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